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1. Cookies. In the course of visiting the company’s website one or more cookies – little
information packets that the server sends to the browser then the browser returns to
the server for every request directed to the server – get sent onto the computer of the
person visiting the website. The browser of the website will be identifiable
individually through this so far as the person who visits the website gave their
contribution expressed following clear and unambiguous information to a behavior
being aimed during the additional browsing of the website.

2. The cookies work exclusively to improve user experience and to automate the login
process. The cookies used on the website do not store information that is suitable for
personal identification. In this context the company does not perform personal data
management.

3. Registration and newsletter. By registering on the website and subscribing to the
newsletter the data management rules related to these are the followings:

a. Legal basis for data management: The clear and express consent of the data subject –
after the appropriate information regarding the management of the personal data of
the subject – that is given by the relevant by checking the checkbox next to the text
section of „registration” or newsletter subscription” on the website.

b. Data management purposes: Contact for the preparation of a contract , providing of
free services on the website to the person concerned , access to the website’s
non-public content.

c. The purpose of data management in case of newsletter subscription: informing the
data subject about the company’s services and products , the changes occuring in
them, news and events.

d. The range of personal data affected by data management in case of subscribing to the
newsletter: name, e-mail, address.

e. The range of personal data affected by data management in case of registration: name,
residential address, e-mail address, phone number, password.

f. The range of persons affected by data management: natural persons who register on
the website, or subscribe to the newsletter.

g. The relevant data management category: website registration and newsletter data.
h. Recipient of personal data: the company’s managing director, employees executing

customer relations tasks, the data processor maintaining the website.
i. Duration of data management: until consent is revoked. In case of newsletter until

„unsubscribing”, in the case of registration until deletion request of the data subject.
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4. The affected person can unsubscribe from the newsletter at any time or request registration
(personal data) deletion.

5. The affected person can unsubscribe by clicking in the “Unsubscribe” link in the
newsletter or by sending a mail to the company’s headquarters by post.

6. Direct marketing. The data management rules related to the direct marketing activities on
the website are the followings:

a. Legal basis for data management: The clear and express consent of the data subject –
after the appropriate information regarding the management of the personal data of
the subject – that is given by the relevant by checking the checkbox on the website,
next to the text section of consent to direct marketing.

The affected person can also give their consent on paper by filling out the form of
Appendix No.6 of the regulation, and also signing and sending by post to the
company.

b. Data management purposes: contact relating to service provision, sending
advertisements and offers related to product sales about promotions for the purpose of
notification, electronically or by post.

c. Scope of personal data affected by data management: name, address, phone number,
e-mail address.

d. The range of persons affected by data management: every natural person who gives
their clear, explicit consent to the company to process personal data for direct
marketing purposes.

e. The relevant data management category: direct marketing data.
f. Recipient of personal data: the company’s managing director, customer relations and

employees performing marketing tasks.
g. Duration of data management: until consent is revoked.

Budapest, 25 May 2018

Faragó Péter

Managing Director

FLANSCH-TECH Kohászati Termék

és Szerelvénykereskedelmi

Korlátolt Felelősségű Társaság
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